Prestige as a Quality Good of Mass Consumption: Brief Notes on the State of the Issue
The American philosopher Eric Hoffer notes that wishing for more is not, as a rule, wishing for greater wellbeing. The ambitious among the populace who have a high opinion of their own worth may or may not be free. The populace entertaining no ambitions and having a low estimate of their own worth may or may not free (at least, as per their own initiative). This is true insofar as this part of the population simply does not begin to entertain any thought of the must and the legality of the demand for inalienable rights.
Therefore, the person who "renounces the 'superfluous' risks losing the essential, as well."
Veblen (1899) includes prestige in the narrow circle of principal topics under consideration. He sees competition for prestige as one of the mainsprings of modern life. But leftist radicalism and hatred of success and achievement, surprising as they are in the US, 2 create a filter which radically detracts from the value of Veblen's multi-volume observations.
To the leisure class (to the Fords, the Edisons, the Jobses, the Gateses) Veblen ascribes an insatiability in their struggle for success. If we take success to meanas the author takes it to meanthe cost of belongings, the size of income, and, especially, the volume and quality level of personal consumption of items, then the minimally conscientious observer will have to reject this claim out of hand.
In this stratum of society, the "rush after prestige" finds its standard expression in a generosity unimaginable in any other era when it comes to contributing to the needs 2 And yet natural for intellectuals not overly successful throughout most of their lives. As a result of the functioning of such a filter, the author's description fits archaic societies much more aptly than modern ones. And its ultimate fiasco is in the description of wealthy Americans (the wealthiest Americans, in particular).
of education, of health protection, of culture, of aid for the poor, and so on. It comes to the fore in creating new branches of endeavor, in building cities; practically in fashioning a new civilization; in other words, in large-scale positive externals. And it definitely does not manifest itself in buying up diamonds or constructing numerous seldom visited palaces. This last is, by contrast, typical of societies with an equalizing ideology. The elite in such societies uses luxury even against the backdrop of a cruelly starving mass population (Voslensky, 1984) .
Add to this the impossibility of amassing and leaving property for one's heirs; this only further stimulates the consumption of luxury far and beyond any reasonable need. Only the establishment of numerous formal guarantees for the elite in a state functioning as the "stationary bandit" or as "associated with the stationary bandit,"
coupled with a few generations' worth of approbation, can lead to a change in priorities. The grandchildren and the great-grandchildren of the nobility of the era of Catherine the Great in Russia first began to balance their income and expenses, even to save and to invest. Up until their time, a chronic state of indebtedness was the rule, covered exclusively by the stream of gifts from the Emperor or the treasury (Lotman 1981). The leading expendituresballs and feastswere just that, prestigious consumption of an exquisite kind. 3 Among the poor and the unsuccessful, an acute need for prestige is almost more powerful than among the wealthy and the prosperous. We should make a note of the readiness of the Soviet citizen of the 1970s to give an average month's pay for a pair of imported denim jeans. 4 We should remember the principal consumers of the fruit of the labor of the yellow pressthose readers going in for the sections devoted to the lives of celebrities. This while it is no simple matter to imagine Ford or Bill Gates reading a laminated magazine; or especially hard to envision them reading it with the intention of making their own clothes or their own manner resemble that of the stars of Hollywood.
We should also remember the incredible volume of Soviet-produced clothing and footgear left without buyers. All its outward shabbiness notwithstanding, these goods served to achieve the solution of a minimal problem shorn of considerations of prestige: to keep the body warm and to prevent people's moving about public spaces looking indecent.
A person enjoying no more than a modest income expends almost no less on prestige than on satisfying basic needs in the "ideal Platonic-Veblenian" sense. Moreover, the share of monetary, temporal, and other resources spent for purposes of prestige is incomparably greater in the expenses of such people than it is among members of the so-called "leisure" class. An explanation for the behavior of the electorate (more precisely, the fact of voting for leftist politicians) has been offered by A. Hillman (2010). Hillman's description of "expressive voting" is of voting as a means of raising prestige and self-evaluation.
Naturally, this refers to people who subscribe to the same values: equality of results, statism, "care" for the individual person from the crib to the grave, destruction of the capitalist system with the aid of the external enemies of the US and Israel (the "peace process"), and so on. Any comparable phenomenon among the right-wingthe conservativesis something Hillman does not consider, assuming that rightists more naturally tend to vote in a rationalin the simple sense of the wordor reasonable manner.
The goal of our work is not to attempt to create something new which would form an alternative to Adam Smith. In light of Veblen's experience, such a project appears unrealizable. We will attempt merely to offer a number of approaches to quantitative analysis (a number of indicators, to be more precise) of the demand for prestige and society's readiness to pay for prestige.
In the present paper, we focus attention on three types of activity:
-parenting (bearing and raising children); -military affairs; and -entrepreneurship. .
Features common to the types of activity listed:
-mass character of involvement in the activity;
-high significance for society;
-evident and easily distinguishable difference in evaluation of prestige of these types of activity in different groups and strata of modern societies (in democratic countries); -finally, the ability of the authorities to influence the prestige of these types of activity by means of some decisions on the level of legislation, executive enactments, and law enforcing practices.
Prestige indicators may be: -prices for certain goods and services;
-subscription to newspapers, magazines, site surfing;
-"anomalies" in the financing of political activity (for instance, entrepreneurs financing leftist politicians may be evidence of strong anti-entrepreneurial prejudice in society, 5 and not only of the wish to join a redistributive coalition with a winner leftist politicianeven though this last also occurs).
The last three sources of information concerning notions of the prestige associated with different professions and types of activity have not been resorted to in the present paper, but they may be used in later studies.
Entrepreneurship is clearly not the most ancient type of activity; even so, it is old enough. It is evidently no younger than the cities of interfluve Mesopotamia. The Biblical patriarchs were all entrepreneurs, and even they were by far not the first ones.
Probably even the cautious attitude toward them, as reflected in the Pentateuch, began to rear its head long before the beginning of the second millennium BCEthe period to which the Age of the Patriarchs is approximately ascribed: "Said Avimelech to Yitzhak: 'Depart from us, for you have become much stronger than we.'" (Genesis 26:16) Note that this is the king speaking! Something close to personal experience has taught this ruler that meddling with this particular family is dangerous. The model of Philip the Fair and the Templars, who were exterminated and robbed, is much more common than the model of Avimelech and Yitzhak.
The level of protection of property rights was far from the lowest conceivable in Northern Italy at the time of the Renaissance; the same goes for prestige associated with entrepreneurial activity. But the most talented and the most energetic of the entrepreneurs, even after attaining some success in trade, often worked on purchasing titles and land and on becoming "like all normal aristocrats," 6 that is, to make it into the ranks of the elite. Belonging to the elite did less to determine the possibility of short-term success, thanwhat is more importantit did to guarantee a reliable status for the family (to the extent that this was altogether possible). This involved status of not just the political kind, but also of the economic, insofar as in a country
where dominant violence 7 replaces law, authority (i.e., violence) turns out to be the principal source of stable ("legitimate") wealth.
Thus, there were "capitalists" before the appearance of societies in which entrepreneurship and success were seen not as a curse, nor as a threat or challenge to the ruling authority; but there was no "capitalism," and so there was no long-term growth of per capita production or income. We'll need further the following formal definitions (Yanovskiy, Zatcovecky, Syunyaev, 2012):
A "leftist politician" in the present work is a certain "ideal type" of politician in a democratic state. Such a politician stands for expanding the functions of the state beyond supplying the pure public goods. A "leftist politician" considers these new functions (supplying mixed public goods, controlling the behavior of citizens and markets) as the main ones for a modern state. 6 See, for instance, Kotelnikova 1987. Certain entrepreneurs in contemporary Russia make what appear prima facie to be not fully justified purchases (from the point of view of profit) abroadthat is, in countries where property is securely protected. At the same time, motivation for limiting risks by extending the share of not very profitable but reliable assets seems extremely reasonable in all the situations described, from investing one's human capital in preparation for state service, and to purchasing football teams abroad. 7 The quasi-legitimate force of authority.
A "rightist (conservative) politician" is the proponent of views and preferences that are the mirror opposite of those of the "leftist politician." He or she assumes that the only function of the state is to supply pure public goods (that is, the state only performs the function of the "night watchman"). 
Activities

Prestige of Achievements in Business: The Example of US Senators
The office of senator is clearly considered quite prestigious in the US. Like the office of governor, it is seenand de facto isthe launching pad for a presidential campaign.
Even so, in the course of all of US history and 112 Congresses (up to November 1, 2012) , this office has had a total of 1931 holders elected (appointed) to it.
On the one hand, such a number is manageable in conducting a formal statistical analysis (it gives 112 observations) in a project with limited budgetary resources.
For purposes of the present analysis, we take into account both the total of elections to the US Senate, and the singled out period beginning with the 1964 elections convocation, when the cultural, socio-political, and geographic structure of support of the two leading parties emerged, comparable to the one observable today.
Analysis has also made it clear that it is helpful, to give separate consideration to selfemployed journalists, editors, and owners of mass media as a part of both the category of entrepreneurs and that of private sector workers.
A more detailed analysis of entrepreneurial experience is also of interest (the "increasing pettiness" hypothesis should be looked into, so as to assess the claim of the appearance of increasingly greater numbers of former small businessmen at the cost of a decrease in the share of large-scale entrepreneurs).
Conspicuous among entrepreneurs and private business employees is the group of former journalists, editors, and mass media owners. It would be helpful to analyze this group's dynamics. At a later stage, for purposes of comparison the intention is to study the biographies of deputies (Senators) of different convocations of the parliaments in Canada, Australia (a similar election system, rule of law culture), and a number of large European countries.
Initial comparisons with Canada 8 and Australia 9 indicate the following:
Inter-partisan differences in professional and pre-political experience in these countries are clearly more significant than in the US Senate.
1. Especially in Canada, conservatives' professional experience is highly reminiscent of the structure of the US Senate (preponderance of lawyers and entrepreneurs in the parliaments' early convocations, and a highly significant share in the present one).
2. The number of teachers and former labor union functionaries is striking among Australian Laborists and Canadian New Democratic Party deputies.
It is evident that in later research, studying inter-party differences may turn out to be much more productive than for the US Senate. Lawyers, military service, associated with pure public goods provision.
Public medicine, public schools and universities teachers (professors), "professional politicians" associated with mixed public goods provision.
Businessmenmodern civilization economic basis, greatest positive externalities ever detected producers.
Unionists and professional politicians as a rule associated with special interests and pro-regulative approach (business hostile).
The physician (Canadian case) before 1957-66 nationalization associated with private goods provision; afterrelated to mixed public goods provision.
Canadian parliament occupational structure (see Table 2 ) data collection algorithm: 
Demand for Prestige: Illustrating by Examples from Russian Elections in 1991-2012
Russian elections on the federal level thus far total too modest a number of observations (presidential elections in 1991, 1996, 2000, 2004, 2008, and 2012 ["Entrepreneurship Development"] amassed less than 0.5%). This, incidentally, has a bearing upon the party of the "Souz Pravyh Sil" ["Rightist Forces Union"], which willingly called itself a defender of business interests once within parliament. This goes no mean part of the way to explain why in 2003, with A. Chubays, head of the state campaign "RAO YeES," in its first threesome, the party did not manage to meet the barrier requirement. Its results fell by more than one-half: from 8.5% to 3.9%. In 2007 and 2011, the "Patrioty Rossii" ["Patriots of Russia"] party of the large entrepreneur Semigin also competed for inclusion in parliament, but it did not amass even 1% of the vote. Then again, this was probably due rather to the absent campaign than to G. Semigin's personal shortcomings.
But then a perfectly unexpected example of how entrepreneurs are not hopeless in politics even on the federal level was provided by the large entrepreneur M.
Prokhorov. But his presidential election results (7.9% overall, and 20% of the vote in Moscow) were dictated by far not only by his public image, but also by the fact that a different candidate with liberal rhetoric, G. Yavlinskiy, who had just garnered 3.4% in the parliamentary elections, had not been admitted to the elections. The set of participants was altogether scanty, with many voters making their choice based on the principle of "For Putin or against." It is also important to note that Prokhorov was far from being the ideal of entrepreneurial success: the groundwork of his capital was provided by participating in the 1995 pledges auction of "Norilsk Nickel," which is considered to be far from transparent. His image in the view of critics was one not of a creator, but of a person redistributing Soviet property. But this did not stop many voters. The sizable gap between Moscow and other regions (it was only in a few regions that Prokhorov achieved more than 10% of the vote: in St. Petersburg and in the Kaliningrad Oblast') was dictated in large measure by the fact that Prokhorov's campaign was not even close to attaining all-Russian sweep. It rather concentrated in the mega-polis cities, and even then only in some of them. It is far from evident that given conditions of free party registration, M. Prokhorov should be able to repeat his results; but the case is very interesting from the sociological point of view. 
Russia: Philanthropy Survey
The survey was conducted among managers of once privatized enterprises, by the Gaidar Institute for Economic Policy, and was directed by Sergei Tzukhlo. 17 The survey questionnaire was preceded by the following introduction:
The issue of philanthropy, which will be the topic considered in the questions following, will perhaps strike you as unusual for our questionnaires. But we have the feeling (thus far not buttressed by any statistical arguments) that philanthropy is beginning to be more and more widespread in our country even now, when the condition of the economy is far from desirable. We hope that our questions will not pose any trouble for you, and your responses will help us understand what is really happening in this area.
Are there philanthropy plans for 2012-2015?
76
Are there INVESTING plans? 44 56
Motivating factors for participation by an ENTERPRISE 1) to make donations in a sound and expedient manner, so as to avoid problems with the authorities 17
2) donating is a must in view of business social responsibility 69
3) every ruble invested by business in the principal activity yields greater benefit for society than any non-core "social load" can provide 15 4) business in Russia, and not only in Russia, has been strongly abused and discredited; philanthropy helps correct its reputation 8 5) entrepreneurship is the foundation of modern civilization; entrepreneurs are not obligated to buy the good will of society; 11 PERSONAL attitude to philanthropy 1) to provide in an honorable manner for one's family, to educate one's own children and make them financially independent are more important than giving money for projects whose rate of yielding outcomes will later be difficult to check up on regularly 22
2) by participating in philanthropy I help destroy antientrepreneurial stereotypes in public opinion At the corporate level, managers of private enterprises (which had once been privatized) accept ideological stamps which are clearly based on antientrepreneurial prejudice. Thus, the overwhelming majority accepts the stamp about some "social responsibility" of business, a responsibility which is nothing other than illegal levying, or, in essence, a tribute paid for commercial success.
Even so, it should be noted that the next most popular statement (albeit with a great gap separating it from the popularity of the statement before it) became Statement 2, which is compatible with both the second and the fourth ("atoning for the guilt of success") and with Statements 3 and 5 based on the opposite notion of the place and role of business in society. The fact must not be ignored that these options met with the support of a modest but noticeable part of those surveyed.
On the personal level, the harsh Statements 1 and 4 turned out to be a frequent enough choice, while Statement 3 about the priority of personal principles vis-àvis public opinion and the views of the authorities became the most popular.
Opinions tending to be in favor of the must of "expiating the guilt of success" (Statement 2) were not highly popular. 
